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An Intro to Social Media
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Social Media Revolution 

Is Social Media a Fad?
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Why Should You Care?
• The way we read and share information 
will only continue to change until it 
completely transforms from one-to-many to 
many-to-many

• Participate as an enthusiast first and learn 
the dynamics before you engage on behalf 
of the NGPC
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NGPC Tactics
• Facebook
• Twitter
• Camospace
• Blogs

• Daryl Bauer's Barbs and Backlashes

• In the Wild with Wags

• Lock, Stock and Bedlam

• Main Strategy: To humanize the NGPC brand 
and put consumers in touch with our experts.
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Best Practices
• Leverage the real-time nature of social media

• Ask questions, float ideas, solicit feedback – 
and expect fast feedback most of the time

• If we’ve started a new information campaign, 
search media for comments

• Respond to customer service issues quickly

• Engage in discussion on a tricky public issue 
the NGPC is dealing with
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Best Practices
• Measure the value of social media efforts

• Right now we are focused on the quality of our 
engagement

• We want to try to analyze the quality of feedback 
and topics of discussion to see if this is changing 
over time

• We would like to begin offering deals on Twitter 
and Facebook, use a unique coupon code or 
separate landing page
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Facebook is a social utility that helps 
people communicate more efficiently with 
their friends, family and coworkers.
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How does it work?

• Facebook is made up of four main 
components:

• Profiles

• Pages

• Groups

• Applications
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Pages
• Businesses, organizations, brands, and public figures 

set up a Page to share information and interact with 
fans

•  Pages have the ability to transmit information on the 
news feed and post status updates

•  Users are able to find Pages through the search feature

•  Pages can be accessed outside of Facebook through 
Internet search engines

•  To enhance marketing strategies, data on fans’ 
interaction with a Page is available
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Why?
• NGPC needs to maintain its Page, post content and 

interact with fans.

•  To build a strong, engaged following to serve as brand 
ambassadors.

•  To listen to what our constituents are talking about

•  It's FREE
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A free social networking and micro-blogging 
service, that allows its users to send and 
read other users' updates (otherwise known 
as tweets), which are text-based posts of up 
to 140 characters in length.
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How does it Work?
• Twitter lets you write and read messages of up to 140 

characters, or the very length of this sentence, 
including all punctuation and spaces.

•  The messages (also known as tweets) are public, and 
you decide which accounts you want to receive 
messages from

•  Twitter works equally well from your desktop or mobile 
phone 
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How does it Work?
• Following somebody means youʼve subscribed to their 

tweets
•  When you find a good candidate, look under their 
picture for the Follow button
•  You can also choose to interact without following an 
account, just send them a tweet

Wednesday, January 20, 2010



Why Tweet?
• People like tips, links to interesting stories and 

blogposts (they don’t have to be about NGPC), 
exclusive deals and a good sense of humor.

•  People like the human touch and will appreciate 
posts with your thoughts and experiences more 
than you think

•  They also like it when you say hi, respond to 
their questions, comments, praise, complaints and 
jokes
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Why?

• Fad or fact, Twitter has changed how people 

connect and communicate

•  To listen to consumers and the media talking 
about the NGPC in real time

•  To learn what consumers want to know about 
and expect

•  To have a web presence

•  It's FREE

Wednesday, January 20, 2010



NGPC Blogs
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Why?
• A blog is a very powerful tool on the Web

• Allows the NGPC to broadcast our messages to an 
audience on the web

• Blogs give the NGPC more traffic from return readers

• The NGPC has experts and blogs allow us to prove it

• Blogs are a place for articles, images, video, audio, etc. 
that showcase our staff expertise

• It's FREE
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Best Practices
• Post frequently

• The frequency of your posts will become the expectation of your 
readers and search engines

• Share links

• Link to other Web sites

• Laud NGPC programs and efforts

• Answer questions

• Comment on other blogs

• Dispel Myths

• Mention Facebook and Twitter efforts

• Read other blogs to stay current
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Questions?

Wednesday, January 20, 2010


